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Moira Kiely, Xhail

in 2013, Moira Kiely co-founded Xhail with her business partner and husband Mick. Xhail is a music 
publishing software platform that creates original copyrighted music pieces from a centralised 
database of categorised musical stems or instruments.

Qualifying as a Nurse in the late 1980s, Moira immigrated to australia and became involved in the 
hospitality industry, running cafes and restuarants. in 1995, Moira returned to ireland and opened the 
first specialised coffee house “Kaffe Moka” in Dublin with her brother, who still runs the business today.

Moira and her husband, Mick Kiely who is a composer, moved to Wexford. The idea for Xhail was born 
out of necessity as Moira and her family struggled during the economic downturn. “I often use the 
phrase - Up from the ashes, grow the roses of success. When you absolutely have to, it is amazing 
what you can pull out of the bag.”

Moira and Mick spent over a year developing a business plan and a proof of concept, overcoming many 
trials along the way. The product took over two years to develop. The couple worked extremely hard 
to prove the concept for Xhail, while making people believe what could be achieved with the product. 
“It didn’t just consist of the technology element. We had to inspire a whole nation of composers and 
musicians, outlining why Xhail is unique and different to others in the industry.” 

Xhail’s potential customers are continuously bombarded with the “newest” music technology. it has 
been important for Xhail to set themselves apart from the competition. 

They raised €500,000, which included match funding from enterprise ireland, as one of their HPSU 
clients (High Potential Start Up).

Xhail’s clients range from people making full feature films, advertisements, wedding videos or youTube 
videos. Moira believes that there is great potential for Xhail internationally – wherever anyone is 
making music for media or personal use. Now that the Xhail product is market ready, it can become 
mainstream. “We have great support behind us and a strong team to help us scale!”

For Moira, the Xhail journey to date has been worth the risk. “To come out of the economic downturn 
and be where we are – to keep going, is a great achievement. There have been so many occasions 
along the way where we could’ve packed it in, but we went ahead and took the next step.”

The Kiely’s children are also working in the business. Their eldest son recently completed a Masters 
in Music Technology in NUi Maynooth, while the Xhail logo was designed by another son, currently 
studying in the National College of art and Design (NCaD). Since offering the product to a few select 
people, the Kiely’s have discovered many in the music industry who have been watching Xhail’s 
progress with great interest. Moira, Mick and the Xhail team are now looking to go for growth and 
have turned their focus to sales.

“We have a global platform for growth. We wish to develop a strong presence in the US Market and 
are planning on opening an office in Los Angeles.” With this in mind, Moira’s husband and co-founder 
of Xhail, Mick has recently relocated to los angeles, where there is great excitement for the product. 

in ireland, Xhail employs 14 people and has just entered into the market.

 “We have a strong, wonderfully engaged team in Gorey. The biggest challenge in Wexford to date has 
been infrastructure. Trying to build a company that is dependent on online services, without sufficient 
broadband to meet our business needs has been a major hindrance.”

www.xhail.com 


